MOHAWK VALLEY COMMUNITY COLLEGE

UTICA AND ROME, NEW YORK
COURSE OUTLINE

BM 120     Principles of Marketing





               C-3, P-0, Cr-3

COURSE DESCRIPTION:

Prerequisite:   
None

This course emphasizes the basic practices, concepts, and activities involved in developing a successful marketing program. Topic include buyer behavior, market identification, product development, distribution, promotion, pricing and the uncontrollable factors (economic, social, political, legal and technological) that are involved in the changing marketing environment of today. 
STUDENT LEARNING OUTCOMES:

Upon completion of this course, the student will be able to:

1. Demonstrate knowledge of the marketing system, the marketing concept, and the factors influencing them

2. Analyze the various aspects of buyer behavior in a variety of markets

3. Demonstrate understanding of the processes of market research; the basic methods used

4. Demonstrate a fundamental knowledge of marketing management

5. Formulate an understanding of basic steps in a successful marketing program

6. Contrast the phases in the product development process and product life cycle

7. Distinguish the elements of a good distribution program and the types of wholesale, retail, and non-store outlets used

       MAJOR TOPICS:

· Overview of Marketing & The Marketing Environment

· Global Marketing

· Consumer Buying Behavior

· Business-to-Business Marketing
· Market Segmentation 

· Marketing Research

· Product Planning
· Product Strategies
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