MOHAWK VALLEY COMMUNITY COLLEGE
UTICA AND ROME, NEW YORK

Course Outline

BM 262 Marketing Management  




C-3, P-0, CR-3
Prerequisite: BM 120 Principles of Marketing

I. Catalog Description:
This course is designed to present the marketing management process and the marketing manager’s role.  Topics include: marketing decision-making process, marketing concept, the process of strategic planning and marketing planning.

II
      Student Learning Outcomes:

Upon the competition of the course, the student should be able to:

1. Demonstrate an understanding of the basic environment within marketing management.

2. Demonstrate an understanding of Ethical and Legal issues related to marketing management.

3. Demonstrate an understanding of the dynamics of the marketing concept.

4. Demonstrate knowledge and use of marketing management vocabulary.

5. Identify how the Internet has changed the marketing process.

6. Demonstrate an understanding of new product planning and development.

7. Analyze various buying processes within business, government, and institutions.

8. Analyze product and branding strategies. 

III. 
      Major Topics:

	Strategic Planning and the Marketing Management Process

	Marketing Research

	Consumer Behavior

	Business, Government and Institutional Buying

	Market Segmentation

	Product and Brand Strategy

	New Product Planning and Development

	Integrated Marketing Communications

	Personal Selling, Relationship Building, and Sales Management


*Tentative course schedule will vary from instructor. 
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