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Course Description: 
This course prepares for entry into graphic design as a practicing professional. Emphasis is placed on the preparation of resumes and portfolios for professional presentation. It augments the ability to solve advanced graphic design problems in corporate identity.

Student Learning Outcomes:
Upon the successful completion of the course, the student will be able to:
· Demonstrate an understanding of traditional and computer production techniques and presentation of graphic design work.
· Critique other students work and accept criticism by your instructor and peers.

· Create an advanced graphic design problem for your portfolio.

· Create the content for a professional-quality cover letter and resume.

· Photograph your portfolio in slide form and prepare a slide script.

· Present a portfolio in industry and transfer school interview.

· Create a business plan for a “start-up” graphic design studio.

· Demonstrate an understanding of and begin to develop an individual approach and style to the professional of graphic design.
· Demonstrate an understanding of the Graphic Designer’s role in society and business.

· Demonstrate an understanding of hiring practices in the profession of graphic design as well as when and how to leave a job for a new position.

· Demonstrate an understanding of the significance of ethical and legal issues in copyright and trademark protection.

· Demonstrate an understanding of ethical and legal issues in the electronic age.

· Attend a lecture by a visiting graphic designer or professor.  

· Demonstrate the necessity to share resources in the class.

· Develop an understanding of project management and contracts.

· Demonstrate an understanding of specialized fields in graphic design: Corporate Identity, Environmental, Promotional, Industrial, and Digital and Interactive Design.

Major Topics of Study:

· Copyright and Licensing Issues




· Infringement and Plagiarism
· Fair Use and Permissions
· Corporate Trademark Protection

· Ethics in the Electronic Age/Software Piracy
· The Business of Graphic Design/Salary Survey 

· The AIGA Standards of Professional Practice

· The Design Firm and Its Employees

· Vendors/Resources for the Graphic Designer
· Management of a Design Firm

· Production/The Press Check
· Hiring Practices in the Profession of GD

· Fields of Specialization in GD
· Organizations for Graphic Design

· Pro Bono Design
· The Graphic Design Portfolio

· Health Issues in the Profession
· Environmental Issues

· Portfolio Review and Development

· Portfolio/Slide Copy and Slide Script

· Resume/Cover Letter
· Business Plan Start-up Studio

· The Interview Research Paper
· End of Semester Review
· Shared Resources
· Portfolio Interview

· Guest Lecturer
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