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MD140 Principles of Advertising



                                    C-3, Cr-3
Course Description:
This course covers the theory, role, scope, and practice of modern advertising. It investigates how and why consumers respond to advertising and how persuasion motivates action. It explores consumer and advertising research techniques.
Student Learning Outcomes:
Upon the successful completion of this course, the student will be able to:
· Gather and analyze primary and secondary research data.

· Compute and evaluate the potential of alternative courses action.

· Cooperate with a team in developing creative solutions to a problem.

· Analyze competitive proposals.

· Demonstrate understanding of why people behave the way they do.

· Express themselves and their ideas with clarity and simplicity.
· Persuade others to their point of view.

· Access and assess the quality of different creative endeavors.
· Discuss the important global effect of marketing and advertising on business, industry, and national economies.
· Analyze what people in advertising and related disciplines do, how they do it, and the expanding career opportunities these fields now offer.

· Create a business card using available software

Major Topics:
· Introduction to the world of Marketing, Advertising, Communications

· Marketing and Consumer Behavior: The Foundation of Advertising

· Plan, think strategically with creative advertising methods

· Understanding how marketing/advertising supports the profession of journalism and relates to the field of communication

· Appreciate the impressive artistic creativity and technical expertise marketing/advertising requires

· The Dimensions of Advertising

· The Economic, Social and Regulatory Aspects of Advertising

· Market Segmentation and the Marketing Mix: Determinants of Advertising Strategy

· Marketing and Advertising Planning: Integrated Marketing Communications

· Relationship Building: Direct Marketing, Personal Selling and Sales Promotion

· Public Relations, Sponsorship and Corporate Advertising

· Using Digital Interactive Media and Direct Mail

· .Using Print media, Electronic Media, Out-of-Home, Exhibitive, Supplementary Media
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