Mohawk Valley Community College
Utica and Rome, New York

Syllabus
MD151 Fundamentals of Advertising and Media       

                      C-3, Cr-3               
Prerequisites: none
Course Description:
This course covers the theory, role, scope, and practice of modern advertising and introduces the types and characteristics of vehicles that carry advertisements.  It investigates advertising media – newspapers, magazines, television, radio, etc. – and their advantages and limitations.  
Course Objectives:
Upon the successful completion of this course, the student will be able to:
· Gather and analyze primary and secondary research data.

· Compute and evaluate the potential of alternative courses action.

· Demonstrate understanding of the advantages and disadvantages of each medium: social media, newspaper, magazines, radio, outdoor, direct mail, internet, television, integrated marketing communications

· Express themselves and their ideas with clarity and simplicity.

· Persuade others to their point of view.

· Analyze media expenditures, buying problems and how to construct a Media Flow Chart

· Compute cost-per-thousand, cost-per-point for various media and return-on-investment
· Construct a Fundamental Media Plan addressing objectives, strategy and tactics and how to present their plan.


Major Topics:
· Introduction to the world of Marketing, Advertising, and Consumer Behavior

· Advantages and limitations of each advertising media: newspapers, magazines, television, radio, outdoor, direct mail, internet, social media

· Analyze market and media data and the study of integrated marketing communications.

· Match media with target markets, with major stress on how the media buyer evaluates and assembles data on markets, audiences, demographic, psychographic, geographic information through interpretation of available data

· Explore the various elements of the marketing mix and its impact on media strategy

· Investigate buying decisions based on cost-per-thousand, cost-per-point, gross rating points, Nielsen, Arbitron, and other computer media rating programs

· Competitive media expenditure analysis, study media costs, buying problems the available media budget and evaluation of the many variables directing the buying process

· Components of the Fundamental Media Advertising plan with values and criteria for judging fundamental media plans.
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