Mohawk Valley Community College
Utica and Rome, New York

Course Outline
MD 152  Print Media and Production
                                           C-3, Cr-3

Course Description:
This course examines publications, direct mail, outdoor, and other print advertising vehicles. Reproduction processes, utilization, and the preparation for each process are discussed. It includes field trips to printing plants and the creation of print layouts.
Student Learning Outcomes:

Upon the successful completion of this course, the student will be able to:
· Demonstrate knowledge of the advertising elements of print media pieces

· Distinguish the correct grids to use in basic layouts

· Identify advertising problems and identify and prepare solutions

· Design print ads: newspaper, magazine, posters, outdoor boards, 2 and 3 fold brochures
· Create finished print ads and present their work
Major Topics:

· A solid foundation in the basics of writing and designing for the print media
· Learning the importance of advertising problem solving

· Researching and gathering information necessary to plan the creative strategy

· Linking strategy with creative thinking

· Designing to communicate functions and basics of design and basic ad layouts

· Investigating design, type, photography, illustrations and other skills needed to successfully complete creative print media projects

· Projects in print/design and production: headlines, visuals, newspaper, magazines, outdoor, transit, 2 and 3 fold brochures

· Review of print materials, including techniques they can emulate

· Constructing a finished art portfolio
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