Mohawk Valley Community College
Utica and Rome, New York

Syllabus
MD 254   Media Planning        






C-3, Cr-3
Prerequisites: MD151



Course Description:
This course analyzes media costs, media buying problems, intermedia comparisons, and overall media strategy.  Media problems are solved based upon marketing, advertising, and budget considerations.  
Prerequisite:  MD151 Fundamentals of Advertising and Media
Course Objectives:

Upon the successful completion of this course, the student will be able to:

· Demonstrate understanding of the relationship among media, advertising, marketing and consumers

· Perform basic and advanced calculations for television, radio, magazines, newspapers, internet and the integrated marketing communications program including and coordinating all media

· Describe what a Media Planner needs to know with a focus on media planning resources on the internet, advanced weighting, reach, frequency, scheduling and selling a media plan to the client within a given budget.

· Select media classes and discuss media comparisons

· Demonstrate understanding of the media costs and buying problems, setting and allocating the media budget

· Work as part of a team to present and explain the principles of a media management plan 

Major Topics:  

· Solve media problems based on marketing, advertising and budget
· Media challenges and solutions
· An overview of the media planning process
· Understanding the various types of marketing and advertising techniques and how to determine which would be the most effective solution to reach your target audience.
· Media planning as an integrated marketing communications program
· Scope of media planning activities
· Marketing advertising media problems, situation analysis, marketing advertising media strategy plan with creativity
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